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Web Traffic & Social Media Report

1.Highlights

Impressions on 3rd party platforms and social media and engagement on social media are
well on track. Yet, due to issues with Facebook (algorithm change, data breach, GDPR), we
expected drop in performance on this social network and are currently investigating ways to
mitigate possible risks (channel diversification, more cooperation with partners, better use of
mailing lists). Downloads and click-throughs are reaching their KPIs as well, especially the
number of downloads is higher than expected. A lot of editorial and social media activity: a
new thematic collection - Europeana Manuscripts, two new online exhibition. Very successful
social media coverage of the events: Europeana Tech and the Vision 2025 meeting in
Varna.

While traffic remains a challenge, the situations is improving. Yet, at the moment we’re at
over 75% of the target. With further efforts of the R&D team, new collection launches later

this year and marketing activities planned for the coming months, we’re getting closer and
closer to reaching the KPI.

2. KPIl overview

Impressions on 3rd Party platforms

KPI 2018
Target April 2018
Actual April 2018  [Splyfitas

*May data for 3rd Party platforms not yet available

Impressions on social media

KP1 2018 82m

Target May 2018 [eliliviss

Actual May 2018 /e



Engagement on social media

KPI 2018 350k

Target May 2018 RBPLER:ELS

Actual May 2018  [2inis|

Traffic on End-user products

KPI 2018 6m
Target May 2018  Jelsfyy

Actual May 2018  KEEENR!

Returning visitors - average on thematic
collections

KPI 2018

Actual Jan-May 2018

Downloads

KPI 2018 180k

Target May 2018
Actual May 2018 ikl <




Click-throughs

KP1 2018
Target May 2018

Actual May 2018
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3. Content and social media highlights

New thematic collection - Europeana Manuscripts
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Here be dragons Marco Polo - the man who Read Like Royalty: Precious

¢ New online exhibitions
o Tricks of the Trade (Photography)



Q europeana  cojlections - Explore - Tricks of the Trade - Blog~ m_

collections

A Returnto Home / Exhibitions / Tricks of the Trade

AAP L

TRICKS OF THE TRADE

Window-shopping with historical photographers

Interior.of a potter's shop in Nabeul (Tunisia), circa 1900, Neurdein
Fréres/Roger.Viollet
Parisienne de Photographie

(@ In Copyright &

o Les Coutouriers (Fashion)

europeana  collections - Explore - Les Couturiers - Blog - W
collections

# Returnto Home / Exhibitions / Les Couturiers

LES COUTURIERS

Paris Fashion Houses

[Three women dressed in gowns by Paul Polret] in Gazette du Bon Ton,
1920 - No. 7, Paul Poiret (design), Jean-Louls Boussingault (artwork)
Rijksmuseum

Public Domain e+



e #EuropeanaTech
o Trending on Twitter for 2 days
o 500 tweets & retweets from 215 contributors
o 2800 964 impressions

Mia R 13 @@ 50
'/4‘ @mia_out - May 17

My #Europeanalech summary: know your audience; provide
multlp[e ways in (but focus on common user needs first,
whether collections interfaces or data access); unresolved
tension between efficiency (machine learning) and engagement
in crowdsourcing; re-use and recycle IDs, code
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Ingrid Mason @1n9rid - May 16 15 15 v

Anyone would think #Europeanatech was a conference for data nerds that have a passion for cultural
heritage



Varna Vision 2025 meeting

o Great visibility of a closed event thanks to a cross team work and good
planning

o Tweets by the account of the Commissioner Gabriel

11 PhotoConsortium and 2 others Retweeted

Mariya Gabriel @ @GabrielMariya - May 28 v
J | was honoured to be the patron of the @Europeanaeu
#CulturalHeritage&DiversityinDigital Conference in #Varna wm. W/

#Digital4Culture Strategy we aim to harness #Digital potential to support,
preserve & spread #EUCulture & #EUvalues among all #EUcitizens
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Europeana & @Europeanaeu - May 28 v
Today we're in Varna, discussing the contribution of digital #CulturalHeritage to

the aims of the EU and working on the Vision for European Cultural Heritage
2025

#EuropeForCulture #Digital4Culture #EU2018BG #FutureOfEurope
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4. Traffic & impressions - details

Traffic on Europeana end-user products

Europeana Collections, Europeana 1914-1918, Europeana end-user blog, Transcribathon
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The traffic on end user products reached the level from May 2016 - before the huge organic
traffic drop.
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The amount of indexed pages increased between January and February, we experienced a
drop between February and April, but in May the number of indexed pages reached the level
from February.

Impressions of Europeana content on social
media
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Impressions on social media are well on track. Yet, due to issues with Facebook and
decreased activity on GIPHY comparing to very succesful cooperations on winter sport and
Valentine’s Day, we observed a drop between March and May.



Impressions of Europeana content on third-party

platforms
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Impressions on third-party platforms are well on track.

5. Engagement on Europeana Collections
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Downloads, media views & click-throughs
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#Click-through - when a user is redirected to the institution's website after clicking on its name/logo/Tier 1
item **Media view - when a user views an image, plays a sound or video or reads a text inside Europeana
Collections

The amount of downloads surpassing the expectations, the amount of media views growing
as well. A slight drop of the amount of click-throughs, but they’re still meeting the KPI.

TOP 10 countries

By number of generated visits in 2018
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Engagement on Europeana & Europeana Thematic Collections

All Europeana  Art Music

Bounce rate I 8% 21%

Returning visitors . 14% 23%
All Europeana  Art Music

18.02 375
10.45 8.55

I 3.36

Avg session duration (min) I 2.13

Pages/session

Fashion Photography 1914-1918 Migration
.14% 16% .16% .11%
Fashion Photography  1914-1918 Migration
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